
I      t was January of 2015 when  

  Allison Schmitt hit rock  

  bottom — not that you could 

guess by looking at her. At just 24 

years old, Schmitt was already 

a two-time Olympian with six 

medals under her belt including 

a gold medal performance in the 

200-meter freestyle.

But Schmitt had fallen into 

a depression following the 

2012 Summer Games. After the 

interviews and celebrations had 

ended, Schmitt returned to the 

University of Georgia to continue 

her collegiate swimming career. 

Over time, she became increas-

ingly withdrawn, missing classes 

and practices, and her swimming 

performances began to fall off. 

At her lowest point, as she drove 

to watch her sister play hockey, 

Schmitt thought of driving off the 

road and ending her life.

“There are a number of risk 

factors for mental health issues 

that are unique to athletes, es-

pecially those performing at the 

highest levels,” said Carrie Pichie, 

PhD, Director of Ambulatory 

Services at Natchaug Hospital, a 

Hartford HealthCare Behavioral 

Health Network partner. “The 

intense training and high pres-

sure environment can lead to 

burnout or social isolation. Their 

failures, and even successes, are 

magnified and over time that 

can impact sense of self and lead 

to issues like depression and 

anxiety.”

Eventually, those around 

Schmitt began to notice the 

changes in her personality — 

including her training partner 

and mentor Michael Phelps, 

who was fresh out of rehab after 

a second drunk driving arrest. 

When Schmitt broke down at a 

swim meet, Phelps and her train-

ing coaches pulled her aside and 

convinced her to seek treatment. 

She reluctantly began meeting 

with a psychologist, but stopped 

shortly after, partially from feel-

ing ashamed.

“Athletes are associated with 

strength and perseverance, and 

they internalize that view,” Pichie 
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World-class athletes are not immune to the effects of depression

U.S. Olympic swimmer Allison Schmitt has won multiple 

medals in the pool, but training at such a high level for so 

long can lead to burnout or isolation out of it.
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said. “They may be less likely to seek 

treatment because of stigma and 

concerns over being seen as ‘weak’ or 

‘giving up.’”

The true wake-up call came for 

Schmitt a few months later. On May 

5, 2015, Schmitt’s cousin April Bocian 

took her own life just a week after  

her 17th birthday. Bocian, like 

Schmitt, was a stand-out athlete  

who had been recruited by Division I 

basketball teams starting her sopho-

more year. 

After Bocian’s death, Schmitt’s out-

look on her own depression changed. 

A few weeks later, she opened up 

about her struggles in interviews with 

The Associated Press and The Balti-

more Sun. She called for post-Olympic 

mental health support at a USA 

Swimming award dinner and shared 

her story at a Michigan High School 

Athletic Association (MHSAA) leader-

ship conference.

“It’s so powerful when athletes 

speak out about their struggles,” Pichie 

said. “They’re in the public eye and 

role models for so many. It shows 

people that fighting depression or 

other issues doesn’t signify weakness, 

it signifies strength.”

At the 2016 United States Olympic 

Trials, Schmitt qualified for her third 

Olympics and was named one of  

the captains of the U.S. swim team. 

Just this week, she swam on both  

the 4x100- and 4x200-meter freestyle 

relays to earn her seventh and  

eighth medals.

“Me as a 17-year-old, me as an 

18-year-old, me as a 20-year-old, 

didn’t know how precious life is,” said 

Schmitt during her speech at the  

MHSAA leadership conference. “I 

thought I was invincible… We always 

need some help. I’m still asking for 

help. I still have to go see a psycholo-

gist. If any outsider sees me, they 

think life’s perfect…  But if you look at 

it, everybody’s got their own struggles.”

Cousin’s death pushed Schmitt to seek help

continued from page 1

What’s your 
‘best practice?’

As Hartford HealthCare mobiliz-

es to improve our patient/customer 

experience, we know that great 

things are already happening in 

our offices, on our units and in our 

patient rooms every day.

The next step is to make sure 

that these “best practices” are 

shared across the system so that 

we can create one exceptional 

experience at every location that is 

part of HHC.

The HHC Patient Experience 

Council would like to hear about 

what you are already doing and 

what new ideas you have to im-

prove patient experience. Please 

help us to spread our best practices 

by submitting yours for review.  

Your submission should explain 

what you are doing and how it 

has had a measurable impact on 

improving patient experience. All 

submissions should explain how 

the practice relates to least one 

of the HHC 2016 Experience focus 

areas — Service, Communication  

and Environment.

The council, comprised of lead-

ers across the system, will evalu-

ate every entry.  The best of the 

best will be celebrated at our next 

patient experience event and the 

implementation of the practice will 

be encouraged system-wide.

If you would like to submit a 

best practice for consideration 

please visit our Patient & Customer 

Experience page on HHC Connect 

to find answers to your frequently 

asked questions (FAQs) and an 

electronic submission form. 

If you have questions, please 

contact one of HHC’s Strategic 

Experience Advisors.

n To read more about Schmitt and her story, visit  

http://es.pn/2aSROf5. For more information and resources on 

depression and other mental health issues, visit http://hhc 
behavioralhealth.org/health-wellness/health-resources.

About BHNews
BHNews is published every other Friday.  Story ideas or submissions may 

be sent to matt.burgard@hhchealth.org or amanda.nappi@hhchealth.
org. Articles must be submitted as a Word document. Every effort will be 

made to run the article in its entirety, but due to space constraints and 

style guidelines, editing may be necessary.  

Deadline for the next edition of BHNews is Tuesday, Aug. 23, at noon. 

Anything to share?
Are you interested in sharing your clinical experience or knowledge with co-

workers throughout the HHC Behavioral Health Network? Consider submitting 

an article to the Clinical Corner. For more information, e-mail amanda.nappi@
hhchealth.org or matt.burgard@hhchealth.org.
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H3W leadership training hits big milestone
Hartford Healthcare’s H3W journey 

has reached a major milestone.

During an H3W (How Hartford 

HealthCare Works) Leadership Behavior 

Training Session on Aug. 9, the system 

surpassed 18,000 employees who have 

received the training.  The number—

which represents the approximate 

number of HHC employees — was set 

as a balance scorecard goal when H3W 

was launched across the system more 

than five years ago.

“We started this journey about five 

and half years ago with the notion of 

bringing out these 10 leadership behav-

iors which have become such an essen-

tial part of the work we do and the work 

that is in front of us.  I am so proud of 

all of you, of all of our facilitators, and 

all of our 18,000 staff who represent the 

great work that gets done in our organi-

zation,” said Elliot Joseph, President and 

Chief Executive Officer who, along with 

several other members of HHC execu-

tive leadership team, made a surprise 

visit to help kick off the session at the 

Hartford HealthCare System Support 

Office at 11 Stott Ave. in Norwich.

Jenna Hannelius, a Human Resourc-

es Business Partner from Natchaug, 

participated in the milestone training 

session.

 “I really appreciate the support of 

this program from top management. I 

didn’t realize that I would be part of the 

class that celebrated the milestone of 

18,000 trained employees. That’s a great 

accomplishment,” Hannelius said.  “I 

really appreciated the presence of the 

executive leadership [here]. Their sup-

port in driving this program makes all 

the difference, and what they shared 

really demonstrated their commitment 

and belief in the importance of bringing 

this culture to HHC. As a new employee 

working in Human Resources, this re-

ally impressed me, because how people 

work together within an organization is 

critically important on so many levels.”

H3W as we know it today was 

launched at Hartford Hospital in 2009 

based on a model with origins at Mid-

State Hospital 20 years ago. Since then 

H3W has been deployed system-wide, 

with a strong emphasis on staff engage-

ment, accountability, data collection 

and analysis, organizational commu-

nication, as well as recognition and 

celebration. Employees across the orga-

nization have been trained in our H3W 

Leadership Behaviors designed to create 

a common, culture of respect, account-

ability, high performance and honesty. 

“This is a huge organizational mile-

stone,” said Tracy Church, Senior Vice 

President, and Chief Human Resource 

Officer. “H3W allows us to put words 

into action. We now have a network of 

18,000 strong and growing [who have 

received H3W leadership training]. We 

have the tools, training and skill-build-

ing to be better partners and to be able 

to deliver the best care and utmost ex-

perience to our patients, their families 

and our communities.”

Hartford HealthCare’s Primary Care-Behavioral Health 

(PCBH) integration project will be expanding to primary care 

practices in downtown Hartford, New Britain and Willimantic 

with the support of $100,000 in grant funding from the Con-

necticut Health Foundation.

The PCBH pilot project — a collaboration between HHC’s 

Integrated Care Partners and the Behavioral Health Network 

— began embedding behavioral health clinicians into primary 

care practices to provide consultation, assist with diagnosis 

and assessment, conduct treatment and facilitate referrals to 

other providers. 

With the grant funding from the Connecticut Health Foun-

dation, Hartford HealthCare will look to duplicate the success 

of the PCBH in communities with larger minority populations. 

“Accessing mental health resources is challenging, and we 

know that minority populations face even more barriers and 

obstacles,” said James O’Dea, PhD, MBA, Vice President of Oper-

ations for the Hartford HealthCare Behavioral Health Network.

Since its inception in 2015, the PCBH project has been a tre-

mendous success. Patients referred to the on-site behavioral 

health clinician were significantly more likely to attend their 

first visit (80 percent attendance as compared with 30 percent 

attendance for traditional referrals). A reduction in emergency 

department utilization and inpatient admissions was also 

observed among patients who were referred to the embedded 

clinician.

“We know this model works in Colchester and West 

Hartford,” O’Dea said. “Now we want to show the same kind 

of outcomes or even better outcomes in communities with a 

more diverse population.”

Clinicians will be embedded into the new primary care 

locations starting in fiscal year 2017.

Grant allows for expansion of primary care project

I really appreciate the 
support of this  
program from top 
management. I didn’t 
realize that I would  

be part of the class that  
celebrated the  
milestone of 18,000 
trained employees.  
That’s a great  
accomplishment.

— Jenna Hannelius, Human  
Resources Business Partner, Natchaug
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The Story 
What you need to know about our new Natchaug Hospital child and adolescent outpatient 
treatment marketing campaign.

Title
Natchaug Hospital Child and Adolescent Outpatient Treatment Campaign

Focus
Natchaug's child and adolescent programs play an important role in the vitality of the Hospital, as well as in 
meeting the needs of the community. The job of a parent isn't easy, especially when you're child is acting out; 
and finding help can be a daunting task. The campaign will launch around the time school begins, which is 
typically a time when children and adolescents face more  anxiety and tend to need the kind of help that 
Natchaug offers. We focus on when parents should seek help, and identify common signs and symptoms such as 
mood swings, changes in eating habits, acting out, isolation, etc…

Platform
The campaign includes radio ads on WINY-AM radio, which is the dominant radio station in Windham County;  
Pandora radio and digital display ad; a video for Pandora radio and for our website; print ads in weekly papers in 
Windham County and along the shoreline, including the Turnpike Buyer, the Willimantic Chronicle and The Day’s 
weekly publications in Groton and Old Saybrook; online ads for those who search using certain key words in  
New London and Windham Counties, as well as parts of Tolland and Middlesex counties. Online advertising was  
very successful in our recent MATCH campaign, and is a major part of our media mix for this campaign as well.

Audience
Parents. Children and adolescents are not likely to seek help 
themselves, and in general most of our referral sources are aware of 
Natchaug services.

Five key points

1. Natchaug offers a wide range of convenient outpatient
services for this age group, ranging from counseling to
intensive outpatient.

2. Parents have a hard time distinguishing between normal
acting out and when there are serious issues and treatment
are needed. Our ads help to educate them on what signs
and symptoms to look for.

3. Natchaug has numerous access points, from border to shore,
and everywhere in between. We have six locations in all,
offering care close to home for many families.

4. We created one convenient phone number, which makes it
easier for patients and allows us to track how people found
out about us.

5. We made sure to point out that transportation is available,
which can be a barrier to following through on care.

1

2

3

4

5

One in five children will struggle with mental health issues 
in their lifetime. Warning signs include:
• Mood changes
• Intense worries or fears
• Extreme changes in behavior
• Difficulty concentrating
• Changes in eating or sleeping habits

If your child shows these signs or is acting out, we can  
help. With six locations across eastern Connecticut,
Natchaug offers intensive after-school treatment with  
transportation provided. We can help your child or teen  
overcome anxiety, substance abuse and other behavioral 
and mental health concerns.

We also offer The Seven Challenges®, a unique,  
evidence-based treatment program that helps teens 
with drug or alcohol abuse as well as underlying 
psychological, situational and life skill issues.

Help for children 
   and adolescents

For more information, call 860.779.2101 or visit Natchaug.org
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The Story
What you need to know about the BHN’s new one-year partnership with WNPR

Title
Behavioral Health Network sponsorship of WNPR Opioid Addiction Crisis Reporting Initiative.

Focus
Like the rest of the nation, Connecticut is in midst of a crisis as heroin and other opioids are having unprecedented im-
pacts on residents in our state — from the inner cities to the suburbs, old and young, rich and poor. The issue is compli-
cated, and WNPR is planning a series of in-depth stories on the issue. The Hartford HealthCare Behavioral Health Net-
work has been at the forefront of the issue, with its MATCH (Medication Assisted Treatment Close to Home) expansion; 
education program for hundreds of Hartford HealthCare physicians focusing on best practices and guidelines for pre-
scribing; promotion of the use of Narcan; community forums; media experts and specially trained staff. Together, WNPR 
and the HHCBHN will be able to shine a spotlight not just on the problem, but also offer solutions and hope for recovery. 
Being part of this reporting initiative will bring even more attention to the HHC BHN, MATCH and other behavioral health 
services.

Platforms
The stories that have been done so far can be found on the 
WNPR.org website, or specifically at http://wnpr.org/ 
wnpr-covers-connecticuts-heroin-epidemic. The Behav-
ioral Health Network’s logo is at the top of the page, as is 
an ad for the MATCH program. In addition, at the end of 
each story the Behavioral Health Network’s support of this 
reporting initiative will be read on the air and listed at the 
bottom of the story on the website. In addition:

n There will be 36 reports with the HHC BHN Net-
work identified as the sponsor.

n 30 promos of the BHN each month, or 360 promos over the course of the one-year partnership.
n Mentions of the BHN leading in to four Where We Live shows.
n Mentions of HHC BHN on a minimum of 36 WNPR web pages
n 240 marketing spots airing during the morning and evening drive times
n Hartford HealthCare Behavioral Health Network will be mentioned before, during and after The Concert to Face 

Addiction, which will air on CPTV on Saturday, Oct. 22 and again on Oct. 28.

Audience
Those who are addicted to opioids and seeking help, as well as friends, family and loved ones who want to seek help for 
someone. 

Five key points
The BHN is a statewide leader in helping to solve the opioid crisis in Connecticut and beyond.
 
The BHN has the experts in this field.

MATCH is a key component of treating this issue, and the BHN continues to expand in order to  improve access to 
these programs.

Partnering with WNPR creates a halo effect for the BHN and helps build trust.

Despite the magnitude of the problem, there is hope for recovery.
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One in five children will struggle with mental health issues 
in their lifetime. Warning signs include:
• Mood changes
• Intense worries or fears
• Extreme changes in behavior
• Difficulty concentrating
• Changes in eating or sleeping habits
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Natchaug offers intensive after-school treatment with  
transportation provided. We can help your child or teen  
overcome anxiety, substance abuse and other behavioral 
and mental health concerns.
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evidence-based treatment program that helps teens 
with drug or alcohol abuse as well as underlying 
psychological, situational and life skill issues.

Help for children 
   and adolescents

For more information, call 860.779.2101 or visit Natchaug.org

The Story 
What you need to know about our new Natchaug Hospital child and adolescent outpatient 
treatment marketing campaign.

Title
Natchaug Hospital Child and Adolescent Outpatient Treatment Campaign

Focus
Natchaug's child and adolescent programs play an important role in the vitality of the Hospital, as well as in 
meeting the needs of the community. The job of a parent isn't easy, especially when you're child is acting out; 
and finding help can be a daunting task. The campaign will launch around the time school begins, which is 
typically a time when children and adolescents face more  anxiety and tend to need the kind of help that 
Natchaug offers. We focus on when parents should seek help, and identify common signs and symptoms such as 
mood swings, changes in eating habits, acting out, isolation, etc…

Platform
The campaign includes radio ads on WINY-AM radio, which is the dominant radio station in Windham County;  
Pandora radio and digital display ad; a video for Pandora radio and for our website; print ads in weekly papers in 
Windham County and along the shoreline, including the Turnpike Buyer, the Willimantic Chronicle and The Day’s 
weekly publications in Groton and Old Saybrook; online ads for those who search using certain key words in  
New London and Windham Counties, as well as parts of Tolland and Middlesex counties. Online advertising was  
very successful in our recent MATCH campaign, and is a major part of our media mix for this campaign as well.

Audience
Parents. Children and adolescents are not likely to seek help 
themselves, and in general most of our referral sources are aware of 
Natchaug services.

Five key points

1. Natchaug offers a wide range of convenient outpatient
services for this age group, ranging from counseling to
intensive outpatient.

2. Parents have a hard time distinguishing between normal
acting out and when there are serious issues and treatment
are needed. Our ads help to educate them on what signs
and symptoms to look for.

3. Natchaug has numerous access points, from border to shore,
and everywhere in between. We have six locations in all,
offering care close to home for many families.

4. We created one convenient phone number, which makes it
easier for patients and allows us to track how people found
out about us.

5. We made sure to point out that transportation is available,
which can be a barrier to following through on care.

1

2

3

4

5

One in five children will struggle with mental health issues 
in their lifetime. Warning signs include:
• Mood changes
• Intense worries or fears
• Extreme changes in behavior
• Difficulty concentrating
• Changes in eating or sleeping habits

If your child shows these signs or is acting out, we can  
help. With six locations across eastern Connecticut,
Natchaug offers intensive after-school treatment with  
transportation provided. We can help your child or teen  
overcome anxiety, substance abuse and other behavioral 
and mental health concerns.

We also offer The Seven Challenges®, a unique,  
evidence-based treatment program that helps teens 
with drug or alcohol abuse as well as underlying 
psychological, situational and life skill issues.

Help for children 
   and adolescents

For more information, call 860.779.2101 or visit Natchaug.org

The Story 
What you need to know about our new Natchaug Hospital child and adolescent outpatient 
treatment marketing campaign.

Title
Natchaug Hospital Child and Adolescent Outpatient Treatment Campaign

Focus
Natchaug's child and adolescent programs play an important role in the vitality of the Hospital, as well as in 
meeting the needs of the community. The job of a parent isn't easy, especially when you're child is acting out; 
and finding help can be a daunting task. The campaign will launch around the time school begins, which is 
typically a time when children and adolescents face more  anxiety and tend to need the kind of help that 
Natchaug offers. We focus on when parents should seek help, and identify common signs and symptoms such as 
mood swings, changes in eating habits, acting out, isolation, etc…

Platform
The campaign includes radio ads on WINY-AM radio, which is the dominant radio station in Windham County;  
Pandora radio and digital display ad; a video for Pandora radio and for our website; print ads in weekly papers in 
Windham County and along the shoreline, including the Turnpike Buyer, the Willimantic Chronicle and The Day’s 
weekly publications in Groton and Old Saybrook; online ads for those who search using certain key words in  
New London and Windham Counties, as well as parts of Tolland and Middlesex counties. Online advertising was  
very successful in our recent MATCH campaign, and is a major part of our media mix for this campaign as well.

Audience
Parents. Children and adolescents are not likely to seek help 
themselves, and in general most of our referral sources are aware of 
Natchaug services.

Five key points

1. Natchaug offers a wide range of convenient outpatient
services for this age group, ranging from counseling to
intensive outpatient.

2. Parents have a hard time distinguishing between normal
acting out and when there are serious issues and treatment
are needed. Our ads help to educate them on what signs
and symptoms to look for.

3. Natchaug has numerous access points, from border to shore,
and everywhere in between. We have six locations in all,
offering care close to home for many families.

4. We created one convenient phone number, which makes it
easier for patients and allows us to track how people found
out about us.

5. We made sure to point out that transportation is available,
which can be a barrier to following through on care.

1

2

3

4

5

One in five children will struggle with mental health issues 
in their lifetime. Warning signs include:
• Mood changes
• Intense worries or fears
• Extreme changes in behavior
• Difficulty concentrating
• Changes in eating or sleeping habits

If your child shows these signs or is acting out, we can  
help. With six locations across eastern Connecticut,
Natchaug offers intensive after-school treatment with  
transportation provided. We can help your child or teen  
overcome anxiety, substance abuse and other behavioral 
and mental health concerns.

We also offer The Seven Challenges®, a unique,  
evidence-based treatment program that helps teens 
with drug or alcohol abuse as well as underlying 
psychological, situational and life skill issues.

Help for children 
   and adolescents

For more information, call 860.779.2101 or visit Natchaug.org

The Story 
What you need to know about our new Natchaug Hospital child and adolescent outpatient 
treatment marketing campaign.

Title
Natchaug Hospital Child and Adolescent Outpatient Treatment Campaign

Focus
Natchaug's child and adolescent programs play an important role in the vitality of the Hospital, as well as in 
meeting the needs of the community. The job of a parent isn't easy, especially when you're child is acting out; 
and finding help can be a daunting task. The campaign will launch around the time school begins, which is 
typically a time when children and adolescents face more  anxiety and tend to need the kind of help that 
Natchaug offers. We focus on when parents should seek help, and identify common signs and symptoms such as 
mood swings, changes in eating habits, acting out, isolation, etc…

Platform
The campaign includes radio ads on WINY-AM radio, which is the dominant radio station in Windham County;  
Pandora radio and digital display ad; a video for Pandora radio and for our website; print ads in weekly papers in 
Windham County and along the shoreline, including the Turnpike Buyer, the Willimantic Chronicle and The Day’s 
weekly publications in Groton and Old Saybrook; online ads for those who search using certain key words in  
New London and Windham Counties, as well as parts of Tolland and Middlesex counties. Online advertising was  
very successful in our recent MATCH campaign, and is a major part of our media mix for this campaign as well.

Audience
Parents. Children and adolescents are not likely to seek help 
themselves, and in general most of our referral sources are aware of 
Natchaug services.

Five key points

1. Natchaug offers a wide range of convenient outpatient
services for this age group, ranging from counseling to
intensive outpatient.

2. Parents have a hard time distinguishing between normal
acting out and when there are serious issues and treatment
are needed. Our ads help to educate them on what signs
and symptoms to look for.

3. Natchaug has numerous access points, from border to shore,
and everywhere in between. We have six locations in all,
offering care close to home for many families.

4. We created one convenient phone number, which makes it
easier for patients and allows us to track how people found
out about us.

5. We made sure to point out that transportation is available,
which can be a barrier to following through on care.

1

2

3

4

5

One in five children will struggle with mental health issues 
in their lifetime. Warning signs include:
• Mood changes
• Intense worries or fears
• Extreme changes in behavior
• Difficulty concentrating
• Changes in eating or sleeping habits

If your child shows these signs or is acting out, we can  
help. With six locations across eastern Connecticut,
Natchaug offers intensive after-school treatment with  
transportation provided. We can help your child or teen  
overcome anxiety, substance abuse and other behavioral 
and mental health concerns.

We also offer The Seven Challenges®, a unique,  
evidence-based treatment program that helps teens 
with drug or alcohol abuse as well as underlying 
psychological, situational and life skill issues.

Help for children 
   and adolescents

For more information, call 860.779.2101 or visit Natchaug.org
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Reminder: All Clinical Staff 
 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

	  

	  

 
 

 

Issues of Suicide  
Support Group 

 
.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  

 

Last Tuesday of Every Month 
 

Date:  Last Tuesday of Every Month 

Time:  noon – 1 p.m. 

Place:  Family Resource Center 
     Massachusetts Cottage  
     Group Room - 1st Floor 

 
 

.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  
 

Offering the opportunity for discussion  
with clinical staff who have experienced issues  

related to suicide in their work. 
 
 

Facilitator:  Nancy E. Hubbard, LCSW 
 

 
Light lunch will be provided 

RSVP required to 860.545.7665 
 

Ready for back to school IOL, Natchaug make 
transformation to Epic 
electronic records

On Aug. 20, the Behavioral Health Network 

takes its first step towards the future of medical 

health records as programs at the Institute of 

Living and Natchaug Hospital go live with Epic, 

the new system-wide electronic health record 

system.

The initial roll out will take place on the 

inpatient units and electroconvulsive therapy 

program at the IOL and the inpatient units at 

Natchaug Hospital.

The transition to the Epic platform creates 

a single electronic medical record for patients 

that can be reviewed and updated by any pro-

vider in Hartford HealthCare or at other Epic 

institutions across the country.

“From a client’s perspective, it means that 

no matter where you go across the healthcare 

system, your history and story follows you,” said 

Gale Sullivan, MSN, RN-BC, Regional Director of 

Nursing for the Behavioral Health Network East 

Region. “The end result is major improvements 

in patient experience and safety.”

Epic eliminates the need for multiple medi-

cal charts and redundant paperwork as patients 

navigate the health care system; and by giving 

providers easy access to medical history and re-

cords, the likelihood of repetitive medical tests 

and medication errors is greatly reduced.

“With Epic, we’re going to be able to coor-

dinate care much more effectively, especially 

between the acute care facilities and the BHN,” 

said Annetta Caplinger, Vice President of  

Clinical Operations at the Institute of Living. 

“Right now clinical staff work between two or 

three systems, so access to a single medical 

record is something that we are really looking 

forward to.”

Hartford HealthCare Medical Group, Hartford 

Hospital, MidState Medical Center and Wind-

ham Hospital also went live during fiscal year 

2016. Plans are in the works to roll out Epic at all 

Hartford HealthCare institutions over the next 

couple years.

Institute of Living employees helped numerous families across the greater Hart-

ford region get prepared for the upcoming school year at the annual Back to School 

Resource Fair, providing dozens of free backpacks and other school supplies. The fair 

took place Aug. 10 at the IOL, and numerous employees manned tables and helped 

coordinate along with other community-based organizations. 
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The IOL Family Resource Center (FRC) 

holds regular support groups. For addi-

tion information, please contact the FRC 

at  860.545.7665 or 860.545.1888. All 

programs are free of charge and, unless 

otherwise noted, are held in the Massa-

chusetts Cottage, First Floor Group Room 

at the IOL Campus, 200 Retreat Ave., 

Hartford. The upcoming IOL FRC Support 

Group schedule is as follows:

  

n Support Group For Those Coping With 
A New Or Chronic Medical Condi-
tion.  Aug. 12, 19, 26 (Every Friday), 1 - 2 

p.m. in the Center Building, First Floor 

Conference Room. For young adults ages 

17-26 struggling with a new diagnosis, 

chronic medical conditions, physical 

symptoms or limitations.  The group 

will help with difficult losses and limi-

tation due to a medical condition, and 

build a positive, future-oriented focus 

with realistic goals. To RSVP, please 

call Elizabeth Alve-Hedegaard, APRN, 

at 860.545.7050.

n Depression Bipolar Support Alliance 
Group (DBSA). Aug. 15, 22, 29 (Every 

Monday), noon – 1 p.m. in the Todd Build-

ing, Bunker Room and Aug. 3, 10, 17, 24, 

31 (Every Wednesday), 7 – 8 p.m. in the 

Commons Building, 2nd Floor, Litchfield 

Room. Peer run support group for 

those who have been diagnosed with 

depression or bipolar disorder. 

n Alcoholics Anonymous. Aug. 16, 23, 30 

(Every Tuesday), 12:30-1:30 p.m. Join us 

for coffee and a one-hour topic dis-

cussion. To learn more, contact the AA 

General Service Office at 212-870-3400 

or P.O. Box 459, New York, NY 10163.

n Bipolar: An Introduction To The 
Disorder. Aug. 16, Oct. 18, Dec. 13, 6:30 

– 7:45 p.m. This program is for family 

members and friends of individuals 

who have bipolar or a related dis-

order.  It will present a basic under-

standing of the disorder, its treat-

ment, along with specific suggestions 

to help family members and friends 

better cope with the illness. 

n Support Group For Families Dealing 
With Major Mental Illness.  Aug. 18, 

Sept. 1, 15, Oct., 6, 20, Nov. 3, 17, Dec. 

1, 15 (First and third Thursday of each 

month), 5:15 - 6:30 p.m. in the Center 

Building, First Floor Conference Room. 

For family and friends of individuals 

who have schizophrenia, bipolar or 

other related disorders.  Share your 

success and struggles.  Learn to care 

for yourself while caring for others.

n Youth Psychosis Family Support 
Group.  Aug. 18, Sept. 1, 15, Oct., 6, 20, 

Nov. 3, 17, Dec. 1, 15 (First and third 

Thursday of each month),  5:15 - 6:30 

p.m. in the Center Building, Young Adult 

Service Group Room. For parents with 

youth up to age 18 who have psychot-

ic symptoms such as: hallucinations, 

delusions, paranoia, disorganized 

thoughts and behavior or are diag-

nosed with schizophrenia and other 

related disorders.  Join us to receive 

support, guidance and education on 

how to help your young person.

n Al-Anon Parent Group. Aug. 18, 25 

(Every Thursday), 7 - 8 p.m. One hour 

topic discussion.

n Depression: An Introduction To The 
Disorder. Aug. 23, Oct. 25, Dec. 6, 6:30 

– 7:45 p.m. This program is for family 

and friends of individuals who suffer 

from depression.  It will present a 

basic understanding of major depres-

sion, its treatment, and ways in which 

family members might better cope 

with the illness. 

n Social Support Group — LGBTQ Is-
sues (Lesbian/Gay/Bisexual/Trans-
gender/Questioning). Aug. 24, Sept. 

14, 28, Oct. 12, 26, Nov. 9, 23, Dec. 14, 28 

(Second and fourth Wednesday of each 

month), 5 – 6:15 p.m. in the Center Build-

ing, Young Adult Service Group Room. 

Support group for 16- to 23-year-olds 

who identify LGBTQ issues as being 

prominent in their lives.  The goal is 

to discuss support strategies to man-

age life challenges.

n Dementia Support/Educational Group 
Meeting. Sept. 6, Oct. 4, Nov. 1, Dec. 6 

(First Tuesday of each month), 11:30 a.m. 

to 12:30 p.m. in the Donnelly Conference 

Room, First Floor. Please join us as we 

bring together experts and those who 

want guidance, direction, and sup-

port. Space is limited — reservations 

are required by calling 860.545.7665.

n Managing Schizophrenia. Sept. 6, 

Nov. 1, 6:30 – 7:45 p.m. This presen-

tation will discuss the impact that 

symptoms of schizophrenia have on 

everyday activities, and provide tips 

on what you can do to make things 

better at home.

n Survivors Of Suicide Support Group.   
Sept. 7, Oct. 5, Nov. 2, Dec. 7 (First 

Wednesday of the month), 7 – 8:15 p.m. 

For those who have lost someone 

close to them by suicide. Please 

call the RSVP numbers with ques-

tions or concerns. 860.545.7716 or 

860.545.7665.

n Substance Use Educational And Sup-
port Group. Sept. 8, Oct. 13, Nov. 10, Dec. 

8 (Second Thursday of each month), 4 – 5 

p.m. For family members impacted by 

loved ones with substance abuse.  

n An Introduction To Mental Health 
Benefits and Services. Sept. 20, 6:30 

– 7:45 p.m. This presentation will pro-

vide an overview of benefit programs 

available for individuals with mental 

health disabilities. 

Family Resource Center Support Groups
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For more information, contact Sherry  
Smardon, Sherry.Smardon@hhchealth.org 
or 860.465.5910, or visit  
www.natchaug.org/trailrun.

8:30 am Registration at Natchaug Hospital 
(heats of participants will be transported  
to and from the start/finish line)
9 am 10K run
9:30 am 5K run
10 am 5K walk

Cost: $40 
Includes t-shirt and lunch
All proceeds support Natchaug  
Hospital’s child and adolescent 
alternative therapy programs

Registration Deadline:  
Monday, August 22, 2016

Things to know:
 ❒ All donations stay local to 

Natchaug Hospital and its programs
 ❒ No donation goes towards wages  

or salaries
 ❒ All event proceeds benefit clients at 

Natchaug programs and services 
and are tax-deductible

Saturday, September 10 
Nipmuck Trail – East Branch

Natchaug Hospital 5K/10k 

Trail Run 
& Nature Walk

Icy treats
Clients and staff on 

the Natchaug Hospital 

inpatient units beat 

the summer heat with 

an icy snack, served 

by mental health 

worker Ben Nazario.

Natchaug’s Joshua Center 

Thames Valley is holding its annual 

Back-to-School school supply drive 

to collect items to distribute to cli-

ents and families in-need. Sugges-

tions for donations include:

n Pencils

n Crayons

n Notebooks

n Pens

n Markers

n Erasers

n Backpacks (new or gently 

used)

n School uniforms (new or gen-

tly used) sized for K-8. Blue collared 

shirts; navy or khaki pants/skirts

Collection boxes are located at 

the Natchaug main hospital lobby, 

JC Thames Valley and the East 

Region System Support Office (11 

Stott Ave., Norwich), and items will 

be collected until Thursday, Aug. 25. 

If you have any questions, 

contact JC Thames Valley pro-

gram director Stephanie Bonardi 

at 860.823.5361 or stephanie.
bonardi@hhchealth.org. 

School supply 
drive at JCTV
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1Lyn Connery, Rushford Prevention Professional, 

was honored for her 30th anniversary with Rushford. 

Connery was hired to serve as the Student Assistance 

Counselor to Westbrook High School in August 1986 

and has served in the same role for her entire 30 years 

of service. 

Lyn is highly valued for establishing trust and cred-

ibility with students, parents, and staff in Westbrook. 

She has provided guidance and support to countless 

students to assist them in making the most of their 

high school years, and has had many students remain 

in touch long into their adult lives.

From left, 

Sheryl Sprague, 

Manager of 

Prevention; Lyn 

Connery, Preven-

tion Professional; 

Amy DiMauro, 

Director of Child 

and Adolescent 

Services. 

Connery celebrates 30th anniversary with Rushford

In what is becoming an annual tradition, Rushford 

third-shift nurses Bev Francolino and Elizabeth Vasileff 

continue to dazzle and delight staff and clients with 

their garden efforts at the Rushford location on Silver 

Street in Middletown this year. 

Just over the bridge from the parking lot, the nurses 

have created a circular garden that provides a visual 

area, bringing serenity and focus to staff and clients as 

they enter and exit the facility. The vibrant colors of the 

many types of flowers are encircled by a newly added 

moat that adds eye-catching sparkle and shine, provid-

ing a welcoming feel to all that walk past.

Nurses continue to show off green thumbs

Jazmin Suarez, an employee special-

ist at Rushford’s Paddock Avenue loca-

tion in Meriden, carries a candygram to 

deliver to a co-worker this week, part 

of an annual Friendship Day celebra-

tion honoring the strong relationships 

between staff. 

In all, Jazmin 

and fellow 

candygram co-

ordinator Sarah 

Kimball deliv-

ered 157 bags 

full of chocolate, 

lollipops and 

other sweets 

that were 

ordered last week by staff members to 

deliver to individual colleagues. 

The candygrams cost $1 each, with 

all the sweets tied up with a ribbon in 

a treat bag. Each of the bags had notes 

attached to them to say who the candy-

gram was from, but in some cases em-

ployees wished to remain anonymous 

and had the gift sent from a “Sweet-cret 

admirer.

Candygrams 
bring sweets and 
smiles to staff
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The Treasure Trove is a free classified ad section for the benefit of Behavioral 
Health Network employees, retirees, medical staff and volunteers. 

We welcome your submissions, which you can submit by emailing matt.burgard@hhchealth.org or amanda.nappi@hhchealth.org.
The deadline for submissions to be included in each Friday’s BHNews is Tuesday at noon. BHNews will include community events for 

not-for-profit organizations that are open to the public and free of charge. We do not accept ads for real estate, firearms or personal ads.
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FOR SALE

MISC. ITEMS — Trunk bike rack, $25.  
Mini stepper with resistance bands, 
$25.  24-26 foot waterproof fabric 
Pontoon boat cover, $75.  Univega 12 
speed men’s touring bike, $75.  Call 
860.531.6107.    

WANTED
CAREGIVERS — Exceptional, reliable 
caregivers for an exceptional young 
woman with disabilities. 7-10 a.m., 
three mornings per week or two 
overnights per week 6 p.m.-7 a.m.,  
personal care experience helpful, 
orientation, mentoring provided.  
Plainfield area. Call 860.245.5714.

YARD SALE VENDORS — Yantic 
Women’s Auxiliary yard/Mum 
sale, Saturday, Sept. 17, 9 a.m. to 2 
p.m. at Norwichtown Green.  Call 
860.822.8488.

VENDORS — For a tag sale on Sat-
urday, Sept. 17 from 9 a.m. to 3 p.m. 
at 387 Route 32, Franklin.  $25 for a 
10-by-10-foot space.  To reserve space, 
please mail your name, address and 
phone number to Jan DeCarlis, 41 
Meetinghouse Hill Road, Franklin, CT, 
06354.  Check payable to Friends of 
Ashbel Woodward House Museum 
where 100 percent of the proceeds will 
be donated to. Call with questions. 
860.917.0520.

CRAFTERS/VENDORS — Scarecrow 
Festival, Saturday, Sept. 24, Preston 
City Congregational Church, Preston. 
Call 860.887.4647 or email scarecrow 
festivalcrafters@hotmail.com.

VENDORS — Divine Providence 
Church is seeking vendors for its Har-
vest Festival/Flea Market to be held on 
Saturday, Oct. 22.  For more informa-
tion call 860.718.5921.

VENDORS — For the Kris Kringle Fair, 

Saturday, Nov. 12 from 9 a.m. to 4 p.m. 
at Saints Peter & Paul Church, 181 
Elizabeth St., Norwich.  Please apply by 
calling the Rectory at 860.887.9857.

VENDORS — Craft, Hobby and Product 
Show, Saturday, Nov. 19, at the Leba-
non Fire Safety Complex, Goshen Hill 
Road,  Lebanon.  Sponsored by Leba-
non Volunteer Fire Department Ladies 
Auxiliary.  Call 860.208.3554.

EVENTS
YARD/BAKE SALE — Saturday, Aug. 13, 
8 a.m. to 2 p.m. at Bethel Community 
United Methodist Church, 1 Rixtown 
Road, Griswold. Kitchen items, cloth-
ing, tools, children’s items, books, jew-
elry, CDs, much more, rain or shine, 
hotdog lunch, baked goods.  

CLASSIC CAR & TRUCK SHOW —
Saturday, Aug. 13 from 10 a.m. to 2 
p.m. at Holy New Martyrs Church, 364 

Canterbury Tpke., Norwich.  Trophies 
awarded, admission is one non-
perishable food item to benefit the 
Soup Kitchen, music by DJ “The Pom,” 
vendors, great food, tag sale.  

CHICKEN BARBECUE — Saturday, 
Aug. 20 from 4-6 p.m. at the Vol-
untown Baptist Church, 52 Main 
St. Dinner includes chicken, baked 
potato, corn, and cole slaw. Dine-in 
or take-out available. Adult dinner 
tickets are $11 and children (under 12) 
are $5. For tickets, call the church at 
860.376.9485.

GRISWOLD REC PROGRAM — Starts 
Tuesday, Sept. 6 at the Griswold 
Elementary School cafeteria.  Exercise 
class offered to surrounding towns 
every Tuesday and  Thursday from 5-7 
p.m. Low impact aerobics, weights, 
Pilates. Bring mats and water.  Call 
860.376.4741.

rushfordreport

Members of the 

Rushford preven-

tion team took 

part in the 12th 

Annual National 

Night Out event in 

Meriden on Aug. 

2, giving away 

informational ma-

terials and other 

items to a crowd of 

over 3,000 people 

at Hubbard Park. 

National Night 

Out is a celebration 

of the partnership 

between police and community neighborhoods. The focus of the event is enhancing anti-crime 

and anti-drug awareness and engaging youth in safe structured activities. Shown here, from 

left, are members of the Rushford team: Tara Scrivano, Krystle Blake (with her daughter 

Juliette) and Sheryl Sprague.

Rushford joins National Night Out
Contestants 
sought for  
talent show

Come one, come all for the 

Rushford Clients Talent Show 

on Wednesday, Sept. 21, at 1 

p.m. in the Rushford Cafeteria at 

Paddock Avenue in Meriden.

Rushford clients from Case 

Managers, Clinicians, Friend-

ship Club, Young Adult Services, 

Kuhn Employment, Homeless 

Outreach, Crisis and other de-

partments are all eligible.

If you know of a client who 

would like to participate, please 

let us know by calling Antoi-

nette at 203.630.5353 or Lucille 

at 203.630.5240.


